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SOCIAL RESPONSIBILITY PRESENTATION | INTRODUCTION OF STRATEGY

PURPOSE

Improve

people's lives by creating
sustainable solutions in
chemistry and plastics

Processes
E— and resources
Z increasingly
sustainable
Strategic pillars
of the sustainable

IR Increasingly
development area * d? ;l(;fttglri](?ble product

Solutions to ensure
\ an increasingly

® sustainable life for
I people

Strong Culture &
Management aligned
with the principles

of Sustainable
Development
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FINANCIAL RESULTS

STRENGTHENING PRACTI POSTCONSUMPTION

DEVELOPING SOLUTIQ RENEWABLE RESOURCES

LOCAL DEVELOPME WATER EFFICIENCY

ENERGY EFFICIEN CLIMATE CHANGES
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Be a reference in Chemical, Occupational
and Process Safety in the Global Chemical Industry

LR~

D

CLIMATE CHANGES

0 K N\B%f I

ENERGY EFFICIENCY

SAFETY
S 2yS 6S 2yS 2F GKS ¢2NI RQa

4 producers and guarantee profitability levels that sustain the

C [l I perpetuity of the business and its investment grade rating at the

three main international credit rating agencies.

FINANCIAL RESULTS

7Y

\
POSICTONSUMPTION

Be one of the five largest producers of PE and PP with recycled content.
Become an important driver of growth in plastic recycling in Brazil. E[ 3

LOCAL DEVELOPMENT

@

Be a leading producer of chemicals and thermoplastic resins
YFRS FNRBY NBYySglFotS NB&a2dzZNOSaod w
producer of thermoplastic resins made from renewable
materials.

RENEWABLE RESOURCES

Be a reference in the use of water resources in the global
chemical industry in terms of water consumption and reuse.

WATER EFFICIENCY

NHE S A i

DEVELOPING SOLUTIONS

STRENGTHENING PRACTICES

Be one of the world's best large chemical companies in terms
of greenhouse gas emissions (GGE) intensity and eliminate
most of its GEE emissions through the use of renewable
resources.

OKSNY2LIX I aGdAO NBaAy.,

S 2yS 2F UKS ¢g2NI RQa oSadu ft1I
consumption intensity and a major consumer of renewable
energy.

Achieve an "excellent" level of reputation in the citizenship dimension
of RepTrakTM Pulse, demonstrating its recognition by local
communities and by society for the contributions made to improving
human development.

Be recognized as a company that sypports its clients in the

(& SopmenthE eR/Rommehthl Al Sodidl solutions in

Chemistry and Plastic, achieving a "strong" level of reputation
through its products and services.

Be a reference in business in Brazil due to its contribution to
Sustainable Development. Be one of the world's references
in the industry for its contribution to Sustainable Development.

Braskem '
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Believes that it is our dutp

With that In mind, contribute to the development

the Social of local communitieby
Resp()nsibi”ty qreaq: creating shared value

and promoting everyone's
well-being.

Braskem
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PSI| Strategy

In 2018, we reviewed our Private Social
Investment (PSI) Strategy formulated in 2012.

With the participation of an external
consulting firm specialized in sustainable
management, we arrived at a new model
aligned with Braskem's Sustainable
Development Policy.

Braskem
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Braskem's previous PSI strategy

2012

Creation of Strategy
for Social Initiatives

* Edelman Significa.

| | Strategic Goals | |

SOCIAL IMPACT ] [ VISIBILITY, FAMILIARITY] [ REPUTATION ] [ RELATIONS ]

. Positioning on Social Responsibility

Driving Human Development

Encouraging the development of the people who form our communities

J

e N\ d N\ a I\ o N\
COMMUNITIES OF INTEREST LOCAL COMMUNITIES CHEMICALS & PLASTICS CHAIN PLAST'%%E‘U%'['(%,'\\,’”STRY AS A

J & J & J

N\ e N\ a "\ a N\
CULTURE SPORTS, CULTURE, VOCATIONAL & CONSUMPTION, PGSINSUMER INNOVATIVE SOLUTIONS, MAJOR

HUMAN EDUCATION SOLUTIONS SOLUTIONS
o J NG J NG 4 NG J
9
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PSI Strategy NEW STRATEGY

MAXIMIZE OUR POSITIVE IMPACT, BUILDING LASTING RELATIONSHIPS AND CONTRIBUTING TO THE SUSTAINABLE DEVELOI
OF LOCAL COMMUNITIES AND SOCIETY AS A WHOLE

SOCIAL & ENVIRONMENTAL IMPACT
Expand the positive social and environmental impact created by Braskem, contributing to transforming the reality ohhc#ie®m

REPUTATION RELATIONSHIP
Promote Braskem as a company that offers sustainable solutions té-orge relationships based on trust and maintain
local and global challenges, and be perceived by communities as permanent dialogue with local communities and other
local development partner | stakeholders

Empower people to

Lead educational initiatives for
create businesses that

sustainable consumption and expand

sustainable solutions, considering c Sh’é‘m‘ﬁ%ﬁ& Igﬁg}/ﬁmggﬁ have a positive impact on
the life cycle of products, especially POST ENTREPRENEURS society and the

plastic, through actions that CONSUMPTION environment
promote the 4 Rs: rethink, reduce,
reuse and recycle

LOCAL CAUSES I Transversal Targets

DEVELOPMENT

Promote and participate actively in initiatives to foster the social and Braskem

environmental development of communities impacted by Braskem
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Social and environmental impact

BRAZIL + GLOBAL VOLUNTEERING

BENEFICIARIES VOLUNTEERING CIRCULARCONOMY
206,794people 4,672volunteers 52 cooperatives
802schools oL LIS 1,264collectors
donates
30 266students 32,74_7hours of work 28,101ton of waste
invested sold

71.7tons of waste removed

2,347teachers )
from the environment

3,015planted trees

Braskem
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Beneficiary vs. iInvestment evolution

PUBLIC & PRIVATE SOCIAL INVESTMENT BRAZIL + GLOBAL VOLUNTEERING

27,5
25,8
22,5
19,6
18,1
16,6 16,9
15,1 14,7 15,2
12,9 15,7
86.000 81.000 96.000 144.127 191.781 206.502
2014 2015 2016 2017 2018 2019

Beneficiaries - Braskem Investment -@-Total PSI

*The numbers for 2019 do not include the amount investeaceig which amounted to R$7,720,137.51.

Braskem
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Investment and global beneficiaries 2019

(PSls + Donations)

Investment Number of projects
BRAZIL R$24,668,302.04 47
USA* R$2,578,121.92 42
MEXICO R$74,694.97 9
EUROPE R$10,902.30 3
TOTAL R$27,332,021.22 101

*Investment figures for USA are estimated based on the sponsorship tool.

Beneficiaries
206.502
321.853

4.800

532.905

Braskem
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Private
Social
Investment
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Index of projects

Sustainable
consumption &
post-
consumption

Ecobarriel(RS)

Conscientious Harmon{&S)

Innovation &
Sustainable
Entrepreneurship

South Environmental Station
(RS)

Green Belt Environmental

Statiorn(AL)

Lagoa ViveAL)

Education for Sustainability &
Ecofashior{SP)

Edukatu(National)

Ser +
(National)

Magic ToyRS)

Local development

Braskam:
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' CAUSE
| Edukatu | | W’ |  Sustainable consumption
i | ‘ & post-consumption

The Edukatu project, which was created in 201/
through a partnership between the Akatu
Institute and Braskem, teaches environmental

education as well as the concepts of . ¥ ¥ >, ’ - ) TOTAL NO. OF BENEFICIARIES

sustainability and conscientious consumerism : -

to students in schools nationwide. The year's ' AU \}/ ) ‘ 49 y 610 people
highlights include the three new partnerships -—e . )

set up with Municipal Educational Departments

of communities surrounding Braskem units, i.e}

Marechal Deodoro (AL), Candeias (BA)and £ % |\ NO. OF ACTIVE BENEFICIARIES IN THE Y
Camacari (BA), as well as the 52sme ¢ B2
g | 7,695 people

workshops for raising awareness and engagin
the public school systems of the municipalities
of Triunfo (RS), Montenegro (RS) and Dias
d'Avila (BA).

NO. OF SCHOOLS SURROUNDING
BRASKEM'S UNITS

114

( BACK Braskem !
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Progress of Users Enrolled in Edukat2014-19

60.000

50.000

40.000

30.000

20.000

10.000

8.945

6.621 7.770
1501 5.580

2014

20.795

16.355

3.173
2015

28.441

21.152

2016

38.773

28.584

2017

53.500
49.610
42.073
38.685
35.679
30.356
........................ &
—— 10 11.472
10.572 .
8.886 0.5
2018 2019 2020 Goal

Braskem
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3\
| SER+)

Ser + (Be More) is a project that fosters social
inclusion and the socteconomic development
of recyclable material collectors and
cooperative members by supporting the
development of the national recycling chain.
In 2019, we continued robust actions
nationwide under the project that

encompassed all regions where we operate.
Though the partnership with Maos Verdes, we
invested and expanded the Picking Centers,
certified six cooperatives in accordance with
human rights criteria, and 12 cooperatives were
trained to serve Braskem's WeCycle program.
Fourteen seminars were held on topics related
to management and governance, and over
5,000 hours of technical assistance were
provided to the Picking Centers. One of the
most important results was the increase of 29%
in the monthly income of the people benefited
by the project.

{ BACK

CAUSE

Local Development, Sustainable
Consumption & Post
Consumption, Innovation and
Sustainable Entrepreneurship

NO. OF BENEFICIARIES
Cumulative 201218: 18,057

2019: 1,264

Braskem
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SERE il

in volume of

postconsumer waste sent
for recycling;

of collectors; In iIncome for the collectors
supported;
@ to the work In number of partners and
place collector organizationsupported.

of collectors:

Braskem '
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v\ -
SE Rd-} Indicators

KPIs 2013 2014 2015 2016 2017 2018 2019 TOTAL

Number of
collectors

benefited byyear 2132 7228 1369 3444 1278 1057 1264 8886

Collectors trained 511 710 522 858 326 472 692 2046

% increase in

collectors' income = - - 0,23 0,42 0,26 0.31 -

Volume of waste
sold (‘000 tons) - 8492 24427 30824 14352 25022 28101 131218
Percentage of

Coops supported 14 54 70 45 35 37 43 149

plastic material

picked 0,2 0,2 0,2 0,2 0,2 0,2 0.2 -

Volume of plastic|

collected ("000
tons) - 1698 4885 6165 2870 5004 5620 26243

Braskem
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CAUSE
| e § Innovation &
, A Dz Sustainable
| Wy = Cy Entrepreneurship
| Braskem Labs SS=aei
. B : Since 2015:
N} a1s8Yy [Fo&a Aa . NraisyvyQa | e A 73 companies accelerated. 22 of which in
entrepreneurship platform. Formed by Y 2019
three programs to encourage the ! . .
entrepreneurial ecosystem, since 2015, A 120+ business connections created
wi‘fh?/%??gjgy lgazg%kggciglgrzrtg‘emhip A 50% of companies did business with Brasl
businesses aF_)ndystartups that generate A 40% of companies received investment
positive impacts on society and the A only 4% of companies that past through th

environment.

program no longer exist

( BACK Braskem !



RESULTS
2019

A 40% OF COMPANIES
ALREADY SECURED
INVESTMENT

0

ignition

Braskem
A 16% OF COMPANIES

ms ACCELERATION FOR BECAME CLIENTS OF

STARTUPS

IN THE VALIDATION PHASE SgigkIEEI\IjS OF
BRASKEM'S ODEL p oS
ENTREPRENEURSHIP | ORIN
PLATFORM GROWTH PHASE A 16% OF COMPANIES

BECAME OUR
PARTNERS (WITH
TESTS OR PROJECTE

10 STARTURSfScelerated

A 100% OF COMPANIES
SAID THAT THE
PROGRAM HELPED
THEM GROW

{ BACK



Global
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VOLUNTEER
PROGRAM

SERVING TOGETHER
TO MAKE LIVES BETTER.
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VOLUNTEER
PROGRAM

SERVING TOGETHER
TO MAKE LIVES BETTER.

|
. .

VOLUNTEER
CHALLENGE CROWD EFFORT

BRASKEM 2019

Braskem



VOLUNTEER
PROGRAM

SERVING TOGETHER
TO MAKE LIVES BETTER.

Braskem's Volunteer Program was created to
generate positive socienvironmental

impacts in local communities. Through a
series of initiatives, Braskem values, engages
and recognizes the actions performed by
team members to improve the quality of life
of those living near our operations. The
program is global, with the mobilization of
Mexico, the United States and Brazil, and has
two ways to participate:

SOCIAL RESPONSIBILITY PRESENTATION | DESCRIPTION OF EACHSPEPKSI BY REGION

VOLUNTEER

CHALLENGE

BRASKEM 2019

Volunteer Challenge: collaborative competition in which groups formed by team
members join forces to work at a social organization operating in communities near
Braskem units during a specific period. The volunteer challenge began in May and
ended in August. To recognize the winners, Braskem made donations to the
organizations supported by the groups that achieved the highest scores in each
country.

CROWD EFFORT

BRASKEM 2019

Crowd Efforts: launched in 2018, these are-ofiggroup actions at each location
where Braskem operates. The actions may include donation drives or initiatives
targeting specific groups in situations of social vulnerability.

Braskem




































































































































